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Total Ad Ratings Solution
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Total Ad Ratings Solution
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TOTAL AD RATINGS
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TAR Sample
Deliverable
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TAR Sample Deliverable

reach & incrementalityE SEHLZ of O} X H|ls

5% of TV exposures reached F25-44, and YouTube
delivered 99% to F25-44

Share of Media (%) On-Target Parformance (%)

TV Impressions were
mainly delivered to
- -
Outof 488M otel rackd s, 4%

«** Nielsen

19.79% (1.9M) of those in TG were exposed to the ad
exclusively through YouTube

Cross-Platform Reach

‘YouTube only Reach
1979%,1.9M
v
Total TV Reach YouTube  Tow oo
69.21%, 6.7M Roach ) .59%,
45.80%,4.5M /
|
TV only Reach
23.40%,23M
«** Nielsen
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Reach by Platform
Target Audience F25-44

Target Tracked Avg.
Ads (MM) Frequency
™ 65 MM 9.66
YouTube: 20 MM an
Total
Campaign 85 MM 980

[EmT—
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TV v/s YouTube - Cost Efficiency Comparison

Cost Efficiency

Target: Females 25-44
Budget: TV' USD 243,939 and YouTube® 64,000

Unique Audience

Cast por 1,000 UA

Cost par On Target GRP
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TAR Sample Deliverable

Audience Reach

TV + YouTube A2AZEHZ2| Total R12 73.51% +==¢4.

Total Reach Target Reach
(All People 13+) (People 25-54)

- LI 73.51% 74.91%

Cross Platform Reach Reach
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TAR Sample Deliverable
Audience Reach
YouTube = E}I(P25-54)2] Reach7}t 2 33% 422 Q1M A|ECt =S

Total Reach Target Reach
(All People 13+) (People 25-54)

- Television 69.63% 66.73%
Reach Reach

-l YouTube 16.52% 33.01%

Reach Reach
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TAR Sample Deliverable

Impressions On-Target%
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Campaign
Total

e Television e YouTube
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13 Copyright ® 2023 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute. 4’ Nlelsen



14

Audience Distribution
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TAR Sample Deliverable

Reach by Platform - Target Audience
YouTube= ZOEIA 33%0f|H =[R2, Bt Ble= 5.33¢Y

Reach by Platform
(Target Audience - P25-54)

Avg.
Frequency

19 6,7351t
YouTube 3,92491 5.3
e 29} 6591} 12.5
Campaign

YouTube Total Campaign
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TAR Sample Deliverable

Deduplication - Target Audience

YouTubeZ E5l 8% (1738HH)2| Incremental Reach &&

Cross-Platform Reach

Total TV Reach _/
67%, 1,485%

TV only Reach
41%, 92319+
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YouTube only Reach

8%, 1730t
TVE&

YouTube
Reach
25%, 5627
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YouTube adds
Total YouTube

‘- Reach 33%,734 8 %
]e_}.

to the reach

brought by TV

Campaign Total
Reach 74%,
1,6570t

YouTube Incrementality
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TAR Sample Deliverable

Target Reach Efficiency
1,0008|2] =2 0tCt YouTubes 187&2] Uniquedt EHZl QU AHAAQ| et
TVECH 0] 25-54E43 Reach &H20f Cf E2j2{Q

Reach Efficiency

@ On Target% ol Target @ Target Reach
0

Frequency Efficiency

Target Reach Efficiency is a measure of how many unique members of the target demographic are reached per 1,000 tracked ads served.
Calculated by taking (1,000 tracked ad's x OT%] / Average Frequency
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Digital Ad Ratings

Total Ad Ratings
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Thank you

Copyright © 2023 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.



	Slide 1: Nielsen Ad Ratings Overview TAR
	Slide 2: Nielsen Ad Ratings
	Slide 3: Total Ad Ratings Solution
	Slide 4: Total Ad Ratings Solution
	Slide 5
	Slide 6
	Slide 7: Source: Nielsen Total Ad Ratings
	Slide 8
	Slide 9: TAR Sample Deliverable
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19: Thank you

